
Give Accountholders 
the Tools to Take Control 

of Their Money: 

Your accountholders budget, 
save, spend, invest, monitor, 

and a lot more when it 
comes to their money. The 

right tools and features 
make these tasks easier. 

Get More People Using 
Your Digital Tools 

Your accountholders budget, 
save, spend, invest, monitor, 

and a lot more when it 
comes to their money. The 

right tools and features 
make these tasks easier. 

Help Rebuild Confidence 
After Disruptions 

Offer immediate, empathetic 
solutions like financial 
counseling or flexible 

repayment plans.

financial confidence:� 
a game-changer 
for digital banking 
engagement

Jack Henry Marketing Center™

what shapes  
financial confidence?

life events that change 
financial habits

Your accountholders want to feel financially confident, but certain 
life events disrupt financial routines for 75% of them. The right tools 
and support can rebuild that confidence, strengthening your digital 
banking engagement along the way.

Confidence dips during major life 
transitions – but financial institutions can 
step in at the right moments.

Your accountholders need 
financial tools and guidance 
to navigate life’s ups and 
downs. Are they finding that 
support with you? 
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The digital banking campaign collection makes it easy 
to engage your accountholders at every stage of their 
financial journey. 

•	 Digital Banking Adoption Campaign

•	 Digital Banking Awareness Campaign

•	 Digital Banking Re-Engagement Campaign

your role in financial confidence

For any questions or assistance, contact the  
Jack Henry Marketing Center Support Team at  
MarketingCenterSupport@jackhenry.com.  

Medical Emergencies

Only 35% feel satisfied with support 
from their financial institutions during a 
medical emergency.

Job Loss

Just 25% feel satisfied after 
losing a source of income. Marriage and Promotions

70% feel satisfied with their financial institutions’ 
support during positive life events.

feel confident spending, 
yet unexpected expenses 

are the top financial 
stressor for 27%.

70%
feel confident budgeting 

but only 41% feel 
knowledgeable about 

broader financial matters.

71%
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Turn insights into action with the  
digital banking campaign collection

https://marketingcenter.jackhenry.com/
http://jackhenry.com
http://jackhenry.com
https://marketingcenter.jackhenry.com/digital/banno/digital-banking-adoption
https://marketingcenter.jackhenry.com/digital/banno/digital-banking-awareness
https://marketingcenter.jackhenry.com/digital/banno/digital-banking-reengagement
mailto:MarketingCenterSupport%40jackhenry.com?subject=

